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ABOUT THIS STUDY
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Executive Summary
Youth Media DNA — Netherlands

F ko Lt ot $8% F Mt % TOS( (T Sz > s/ :
BZ( +. 1 U BTZ8H"S ST Sl IMBL 4/ G%r$)MEHD Gk 1$E)US F 1/ 1% %)!
S5 /)NS 7 J)+5 & TS 1% B 1T 7Y $T 5%8 ¢ U $1)/. "
@S (ST TS U /TN TR AT b 7 W% TS 0 8) 1)
g HEHHS S Wt/ ( $UHBW%E"/  2) Ml 16T $) 6. %k .%)+5 (%

"+ %)+ #7890 1 " 1/ L IUS Lt 1Y/ 5/ %7; T8t O'/"+; (i

"8 4 W) & WS ;! T T (TS +/A (+ N E/ (0 $UHS %0
8"+5 %7 (*IM/ Of 2) +1#1 16" $) 6".$ 8"H+5 %7 (I O %)+5 ("% 5"/
19—, ¢+ 1 " CBtH 4/ +/ 1 L Tt 4/

B%7B"8) .-3% (# ;- 3; -, ) %! 5%/ 19-,0""$)6"."/

IS5+ GEEET 2SN+ £ U $) 6. 0 $ /6™ ("/ 8. S04 +H+O!

U7 1 TSD/AS L U /S S(UHS% $= B W45+l /T 5§ < t#/US T
Ut Wk /E s WZ)PT EHSSH/S BU% /T TS 4/ 1 5 UT% It U /i >

$O™ STz $% & 1%+ e "OSC (TS0 S S)((% W51 T+ 0

DS/ 1 B 4/ I LIS /Lt W)L NS+ /8% 8%)

0% )$5 %)(S O™ " T/ OH W) 1t BTG 7Tt U)IS we !

?) #1OHE"T 0% 4 (% 1/ %+ $U( I

B

HU LTI S (W)Y L 7S M7 +/ TTUBESE% T 7 %S$! M4 1% 8 %k
BITUSLI% )L ) L %)5 +TOS 1% S Tt % Yt xL %k I UL SO R
8 " 4#+5 +"0$%; % *+"0%; +/ + %+ *+"0$ @G $ "I/ 1% 68 (W oRC %+
+/ $% ¢ *"+5 57"+ 8+ $ 8D Wk #+IT S 1 %)5 $% 7 ST IS %k
L"g" 7 8" %6 U/ )/ % T +TO$ %G $; ) $8 " 4i+5 +70$; %t +"0$
+ W%+ *+"0$; +/ #H+1" + 1%+ * +"0$

+ 1" 7% 7/ S 5T IMUGESH+  +/ 1 AT 4T T Y% ) +HE6T S L )$/
BE) LRS- I -2 3 A il B NV AV £ ++"% $% ¢ * +"10% 44+5 B )$"/ 8.
8% % )! _%)! w7 % %5 . T EZ% ) %) )T +"0$
$%) "$& N7 N+ (W6E/T S OIS+ 451 T /%7 +1 $%) T %G #H% 7 1%+ 8%
D %) ;S % TS 8% I L T +/ +70$ TSN+ /%7 1M$ 4+
I 7S UL T 7%+ %E 7 S 8 ) US(UH/UHIS S L 7t L s+,
%+H+" #$ 4+ T $#+5

%$! ! S D #8H %7t AT VS %M %0E+5 +'0% +/ ) T+ TET+HIS H+ 1
7"/ %)+5 CU%C 1+ 1% (4 ) 8HS Wk #+8% 7 %+ & %7 6 #%)$ $%) '$; 8)!
Do/ 1 )8" 0 S 7 %) S %St $ % "t +S +0SC ¢t /S
U ATOSC (Ot /S (S 45 T L+ (#/+08C ¢ /S TRHS )Y
J%)! D /8 » 0 " +"0$(C (" $ AT 1% 8" $+ S EF)S! $5%%/6 $ (i
+70$C (S B$! %)+5 U $TT i 7 16T 6 )" % +70SC (" $; 8)! /%
+%! 6" (" %+ * %+ W%+ 1% +7O0$(C ¢ " /#+5



TSl ?) A+ tug ) %) O +70$C ("$ (C+$ ! S UNO5%E+5
5" "¢ " 1 %)5 $)8% #(l%n+ ! %7 %%t 45 1 " +"DI 7% M4 6+)" #1'/
W +UO$C LW WhE 1 (CT S 1t mos(C (o /) Nt
(%5 77#5 $ / +47C V%++"0$C (" " /85 ) T+ +"0SC (¢
/S 6" P! %5 T %Mt 1%+ %4 1M "SHHI"5 5 +7O0$C (U S+ e
* 88 %N7S$

FH/HD ST /S S £ 1M/ 08 ) Tl 4m0$( (" /5 1) %
( &/ +08$(C (" +5"$ $ _%)+5 CUUC DO £+ U6 H)$ 65 $H1) %S +/

5 %0 %/" TS %k E T +TOSC TS E T STS S L%)+5 (R T 6" %7
T /8T A0S Ot /TS T KTUSE MDY KL HA™E 1% 8" #+1T TSI/ #+ +70$
G S . Wl SI %9 T /TS TE FUSS HATE 10 8T 41T USIN/ b+ 1% $

TU5 1 %S O % /% +%! "B) .t/ +0$( (7SS TS SO Oft 7/
%6" *%

SO UNAES 1Lt ) #BE (M E( MU T OTTEEL UL T /81 S $1) /.

) A e G B R Y B Y B /I =10 R A = v o LT BN Y 4

TS LT S 11 . 7 R )78 Swe (W IS (!

8%. WHE+5% () $H5 (%) 1$8 $/ %+ ! E 6 D)US: % )PS5 T SE+5 Gprri
FHNG I (M EC 1T QI ML = B 7USE ) %) B! 6O (MR 1T E+

%" % 7S % (WM U+5 BT 7 Y7 U4 5/ b S0 f ¢ 4/ (¢

C WO Mk DT L) LT 7% AT UG/ Lt a4t 0$ 4/ 7%

B7Z 0 L SO W+ +70$ T/

- e $4/ 8W)IO 1 O%)/ U+ %) 5U5 " 1M 4+m0$( (" " /5 )!
USH/UHIS /% 1 BT KL 8UHUET 45US U SIZCHE 1+ %k +TOSC (1 %I
OU)/ 7 41 "7 7% " #4™_ 1% = /+70$( ("$ " ({7 . %8S+ 1%

+0$C (" /TS HCES (O T/ 8. US(UH/UHIS 1% 8T ¢ 4y 7T )
UGS TUS! AT 10 %1 &L 1 45U$ 11 08 (" O%)/

ME%) BTSN G EG O T $BHHS  US(UH/UHIS Tt TUS! AT 10§
(% V)G W 7 ( %BT T+



BACKGROUND
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METHODOLOGY

A BROADER DEFINITION OF YOUTH
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QUALITATIVE SURVEY DETAILS
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SURVEY DESIGN
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1.0 Characteristics of Research Population

1.1 Age, Gender and Region
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Figure 1: Weighting Measures Applied (By region)

Sample Netherlands Population Weight
Groningen 4.1% 3.5% 0.87
Friesland 4.4% 4.0% 0.90
Drenthe 2.3% 3.0% 1.29
Overijssel 8.2% 6.8% 0.83
Flevoland 2.5% 2.2% 0.88
Gelderland 12.0% 12.1% 1.00
Utrecht 7.3% 7.1% 0.98
Noord-Holland 15.1% 15.9% 1.05
Zuid-Holland 20.3% 21.3% 1.05
Zeeland 2.1% 2.3% 1.12
Noord-Brabant 15.6% 14.8% 0.95
Limburg 6.2% 7.05 1.14



Figure 2: Weighting Measures Applied (By age range)

Age Range Sample Netherlands Population Weight

15-17 11.0% 20.0% 1.81
18-20 17.8% 19.2% 1.08
21-23 22.8% 19.6% 0.86
24-26 23.2% 20.4% 0.88
27-29 25.2% 20.8% 0.83

Figure 3: Weighting Measures Applied (age range within gender)

' B"7 *'$
Age Desired Age Desired
Range Sample Population Weight Range Sample Population Weight
15-17 6.4% 9.8% 15 15-17 4.3% 9.8% 2.2
18-19 7.3% 6.5% .09 18-19 4.6% 6.5% 14
20-24 17.2% 16.3% 1.0 20-24 19.4% 16.3% 0.8
25-29 18.6% 16.3% .09 25-29 20.5% 16.3% 0.8

1.2 Educational Level and Employment
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1.3 Education Level of Parents
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Figure 1:

Highest Education Level Attained by Parent (26 of total population)
Q: What is the highest level of schooling that your parents have completed?
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1.4 Household Composition/Life stage
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1.5 Community Classification
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Figure 2:

Community Classification (%6 of total population)
Q: Which of the following best describes where you live?

-1H

1H
:
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H T . T r .
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1.6 Ethnicity
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2.0 Interests of Dutch youth

2.1 Subjects of Interest
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Figure 3:

Interests (26 of total population)
Q: Which of the following topics are of particular interest to you?
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Figure 4:

Interests (%6 of total population in Netherlands, USA, Finland)
Q: Which of the following topics are of particular interest to you?
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3.0 Media Diet

3.1 Media Usage
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Figure 5:

Media Used Regularly (26 of total population)
Q: Which of the following media do you use regularly — at least once a week?
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3.2 Online Usage
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Figure 6:

Websites Used Regularly (26 of total population)
Q: Which of the following online sites do you visit regularly, at least once a week?
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3.3 Media used for topics of interest
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Figure 7:
Sources of Information on Topics of Interest

(%6 of those citing each topic as being of interest)
Q: Where do you normally go to get information on the following topics?
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Figure 8:
Sources of information on News topics

(%6 of those citing each topic as being of interest)
Q: Where do you normally go to get information on the following topics?
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Figure 9:
Sources of Information on News Topics — Online sources

(%6 of those citing each topic as being of interest)
Q: Where do you normally go to get information on the following topics?
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Figure 10:
National News and Online Sources Used

(%6 of those selecting National News)
Q: Where do you normally go to get information on the following topics?
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3.4 Time Spent with Media
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Figure 11:

Average Time Spent with Media
Q: In an average day, how much time IN TOTAL do you spend with each of these media?

Total time: 221 minutes
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4.0 Interest in News
4.1 Interest in News
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Figure 12:

Level of Interest in News (26 of total population)
Q: Realistically, how interested are you in news?
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Q: Realistically, how interested are you in keeping up with news and current events as covered in news
broadcasts on TV, radio, certain Internet websites and newspapers?

4.2 Time Spent on News by Medium
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4.3 Changing Media Consumption
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Figure 12:
Perceptions of Changing Media Usage for News

(%0 of total population)
Q: Would you say your use of these media for news and current events has increased, decreased, or
stayed relatively the same over the past 2 years?
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4.4 Importance and Perceptions of Media for News
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Figure 13:
Media Cited as “Most Important Source” for News and Information

(%0 of total population)
Q: Which is MOST IMPORTANT to you as a source of news and information?
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Television and Printed Media
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Figure 14:
Perceptions of Different Media as Sources of News

(Television, Paid Newspapers, Free Newspapers)
Q: Which of the following sources are
PARTICULARLY __?
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National Comparison
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Figure 15:
Perceptions of Paid Newspapers as Sources of News
(Netherlands, Finland, U.S.)

Q: Which of the following sources are
PARTICULARLY __ ?
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Online sources
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Figure 16:
Perceptions of Different Media as Sources of News

(Online sources)
Q: Which of the following sources are
PARTICULARLY __?
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Free Newspapers
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Figure 17:
Perception of Free Newspapers as Sources of News
(NL, U.S., Finland)
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4.5 Importance of News
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4.6 News Ritual

+1 S/ ( HECHSOT T $4AT/ 6 1L Wk 2)USHNHS 8U)! %) 1) /TS
%0 /%! "t +"0$ #) * 1SS/ 6T /1" USIEE /Sl 1%+ 81O+ K6
UG +5 U7V O JHET U4 SH) S 4/ UHSISIT+ L %e)$ 5 Uk $%) 'S

6" O "TE5; Y %)l 5T/ OH LTSI M7V E e/ 1% (¢ 4 )( 84S %l
+"0S 8% 7 N+ & %7 6 t%w)$$%) S , (¢ Y+ 5T/ 0f 1SS 17U+
MECHT L A5 % L W ) )T T L AR 1% Gk$ESITH . )T 5 %) ( %k
$%) ! oL 6" %7 1%!)H)$! 3 ¢ U+l 5O 1 TG IT7U+IE UE)r
D+1% ( %) +"0$C ' ; TR 8% S 1%+ % 41T+ $%) G

$ %t T HS (RS 1% %0 +U0$ S W) 7/ U T /%S 4%l (1% 8"
$1 %+5 Ut 1+ 10 (BN T 1T ¢ U SN/ IS %7

LUK /S /IS 5/ 08 L T SL IMTZUHLE (T /45 (177 4708 $%) 'S
ST /U T /H5 +T0S %t S UG "OS( (S E (M) /%% (C M
8"+ $( W "/ #.+"0$ #) ¥ ¢ LU SIS /S 5/ O
gl 17 el E " /50 " 4m0s( (U IS ( VW T/ L #1) 6

4.7 Interest in News and Time Spent on News
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4.8 Interest in News and Importance of News
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Figure 18:
Perceptions of Benefits of Being Informed

(% who agree out of total population)
Q: How much do you agree or disagree with each of the following statements about News Interests?
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5.0 Newspaper Use

5.1 Paid and Free Newspaper Readership
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Figure 19:

Comparison of Self-reported Regular Newspaper Usage
Q: Which of the following media do you use regularly — at least once a week/
Q: How often do you read a paid daily printed newspaper?
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5.2 Time Spent on Reading Newspapers (weekday and weekend)
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5.4 Newspaper Sections Read
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Netherlands

Netherlands
FRONT PAGE
LOCAL NEWS
NATIONAL NEWS
WORLD NEWS

HUMOUR /
COMICS

WEATHER
FRONT SECTION
ENTERTAINMENT
SPORTS

MOVIE LISTINGS
TV LISTINGS
HEALTH
LIFESTYLE

BIRTHS / DEATHS /
MARRIAGES

JOB CLASSIFIEDS
READERS' LETTERS

PUZZLES

Figure 20:

Top 10 Sections Read of Newspaper

(%0 of those reading newspaper regularly)
Q: Which sections of the newspaper do you regularly read or look through
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Finland
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5.5 Newspaper Attitudes
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6.0 Readership and Socialization

6.1 Home Delivery: Present and Past
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Figure 21.:

% Who Have Access to a Subscription by Living Situation
Q: Is a printed newspaper currently delivered in your home, or regularly brought home by someone?
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6.2 Where Newspapers are Read
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Figure 22:

% of Newspaper Readers and Newspaper Rituals

Q: Which of the following do you ordinarily do in a week?
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6.3 Social Incentives
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Figure 23:

% Who Recall Given Figures Encouraging the Reading of a Newspaper
Q: When you were growing up, which of these people, if any, actively encouraged you to read the
newspaper?
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6.4 Age of Adoption
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Figure 24:
Age of Recall of Newspaper Adoption

(%6 of those who recall having been regular newspaper readers)
Q: How old were you when you started using the following technologies on a
regular basis (at least once a week)?
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6.5 Recall of Newspaper In Education Programming
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Figure 25:
Age of Recall of Newspaper in Education Activities

(20 of total population)
Q: In school, which of these do you recall?
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7.0 Background of Readership
7.1 Readership and Social Characteristics
Age and Life-Stage
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Figure 26:

Paid and Free Newspaper Reading by Age Range
Q: Which of the following do you use regularly — at least once a week?
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Figure 27:

Paid and Free Newspaper Reading by Life-stage
Q: Which of the following do you use regularly — at least once a week?
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7.2 Readership and Interests
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7.3 Readership and Overall Interest in News
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Figure 28:

Interest in News Topics by Newspaper Readership
Q: Which of these topics is of most interest for you?
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Figure 29:

Interest in News by Newspaper Readership
Q: Realistically, how interested are you in keeping up with news and current events as covered in news
broadcasts on TV, radio, certain internet websites, and newspapers?
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7.4 Readership and Perceived Qualities of Paper
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7.6 Readership and Time Spent on News per Medium
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7.7 Readership and Social Incentives
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Figure 30:
%0 of Respondents Who Recall Given People Encouraging

Newspaper Readership
Q: When you were growing up, which of these people, if any, actively encouraged you to read the
newspaper?
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7.8 Readership and NIE
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Figure 31:

Recall of NIE Programming by Paid and Free NP Readers
Q: In school, which of these do you recall?
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8.0 Civic Engagement and Social Participation
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ety +/ $4"/ 0 vt v v/ WEC !/ U7 O f+ 1 Tt S (U6H%)$
- 7%+! $ As a result, for the purposes of this section, “participation” in all areas
except for voting is defined as having undertaken a given activity within the last 12
months.

8.1 Social participation
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Figure 32: %o of Respondents Who Reported Volunteering or Helping a
Neighbour in the Past Year (Netherlands/ Finland/ U.S.)

Q: Over the last 12 months, which of the following activities have you participated in or been involved?
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Figure 33:
%6 of Respondents Who Reported Economic Engagement Activities in the

Past Year (Netherlands/ Finland/ U.S.)
Q: Over the last 12 months, in which of the following activities have you participated or been involved?
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8.2 Voting and Political Engagement
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Figure 34:

Voting Rates in Any Election (Finland/ U.S./ Netherlands)
Q: Please think of the most recent elections in your country...
Did you vote (Federally/ Provincially Locally)?
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Note: includes those ineligible to vote
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Figure 35:

% of Respondents Participating in Online Engagement
Q: Over the last 12 months, in which of the following activities have you participated been involved?
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8.3 Participation and Social Characteristics
Age Range — Life Stage
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Figure 36 $ %0O$ +5¢+5 1§ %E 6%+ 87 +/ #8*" /%+ 1%+ 8. '
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Figure 36:

Rates of Volunteerism and Charitable Donation by Life-Stage
Q: Over the last 12 months, in which of the following activities have you participated been involved?
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Figure 37 $ %0$! "¢ 1"$8. 5" +5"

Figure 37:

Rates of Volunteerism and Charitable Donation by age range
Q: Over the last 12 months in which of the following activities have you participated or been involved?
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8.4 Participation and Interest in News
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Figure 38:

Level of Interest in News of Voters/Volunteers/Donors
Q: Realistically, how interested are you in keeping up with news and current events as covered in news
broadcasts on TV, radio, certain internet websites, and newspapers?
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8.5 Civic Participation and Value of News
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8.6 Participation and Time Spent on News per Medium
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8.7 Participation and Frequency of Newspaper Reading
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Figure 39:
Voting Rates among Eligible Voters

by Intensity of Newspaper Readership
Q: Please think of the most recent elections in your country.
Did you vote in the most recent Federal/ Provincial/ Local election?
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Volunteering and Charitable Donation
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Figure 40:
Volunteering and Donation

by Time Spent with Newspapers
Q:Did you give money to or volunteer for a charity or community group
over the last twelve months?
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9.1 What would encourage greater newspaper readership?
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Changes in newspaper content
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Figure 41:

%o Believing Given Incentives Would Encourage Greater Newspaper Reading
Q: Realistically, which of the following would REALLY encourage you to read paid newspapers, either
printed or online?
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Additional social benefit or representation
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Figure 42:

%o Believing Given Incentives Would Encourage Greater Newspaper Reading
Q: Realistically, which of the following would REALLY encourage you to read paid newspapers, either
printed or online?
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Changes to Newspaper Format or Ritual
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Figure 43:

%o Believing Given Incentives Would Encourage Greater Newspaper Reading
Q: Realistically, which of the following would REALLY encourage you to read paid newspapers, either
printed or online
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Key Findings:
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